
Imperial Diner Freeport Announces New 

Branding and Website Launch 

New logo, branding & website designed to support 

brand growth and enhance digital presence 

September 26, 2022 // Freeport, NY – Imperial Diner, the 300-seat iconic institution that 

recently celebrated 50 years of service to Freeport and the South Shore’s communities, 

is today announcing the launch of its new website to complement the brand’s ongoing 

brand and logo refresh. 

Imperial Diner developed its new website in partnership with Bento Box (the website 

host platform) and Food Dine Wine Marketing to enhance the online user experience 

and simplify/improve functions such as online ordering for catering and delivery, 

purchasing (newly designed) gift cards, launching a customer loyalty program, signing 

up for a newsletter, and making online reservations. 

The modern, user-friendly website features Imperial Diner’s new updated logo and 

brand architecture elements – both “retro” and contemporary at once! - that are meant 

to visually convey the Diner’s focus on providing its customers with elevated fare and 

the “classic American diner experience.” Also prominently featured throughout the 

desktop- and mobile-optimized website is beautiful, mouth-watering photography 

showcasing the Diner’s food offerings and warm guest interactions, captured by a top 

New York City-based fashion and food photographer. 

These aforementioned branding elements and “voice” have been used for the past few 

months to acclaim on the Diner’s revamped Instagram and Facebook feeds, 

(@imperialdinerfreeport), as well as on collateral materials and posters throughout the 

its indoor and outdoor spaces. The new website offers a platform that will continuously 

inform and educate customers, with a highly visible Order Online button, easy to 

navigate menus, and a “New Happenings” section that features current, compelling 

promotions on offer. 

“We wanted to launch a new website that will better support our customers and team, 

and also help us connect with customers who may not be familiar with our elevated 



offerings,” said Billy Moustakas, Executive Chef & Owner of Imperial Diner. “Our new 

site will provide a better, more engaging experience with our fans and will also support 

our sustainable growth for years to come.” 

“When deciding how to tackle this venerable 50 year brand, we focused first in our 

Exploratory on what existing brand elements could be repurposed/reimagined,” said 

Greg Deligdisch, Principal at Food Dine Wine Marketing. “By doing so, the resulting 

branding refresh feels at once contemporary and relevant to Millennials, GenZ’ers and 

current customers, yet seamlessly connected to the diner’s heritage and original core 

brand values.” 

The website includes new features such as a corporate social responsibility statement, 

a careers page where prospective employees can seamlessly apply, easy to use forms 

for catering and special events inquiries,  and an online swag shop, allowing customers 

to purchase high-quality branded t-shirts, hoodies, hats/caps, water bottles and more. 

----- 

 

About Imperial Diner 

Imperial Diner has been devoted to serving high-quality, well-priced classic American diner fare, 

perfect for every meal occasion (and breakfast served all day, of course) -- doing so since 1972! 

What sets the food apart is an unwavering attention to detail by Executive Chef & Owner Billy 

Moustakas and his sister Lana Manetto. Not only does the diner boast a talented culinary team, 

but the staff takes special attention in the sourcing of ingredients and preparation of each and 

every dish.  

 

About Food Dine Wine Marketing 

Food Dine Wine Marketing (www.fooddinewine.com) is a boutique agency helping small 

business take flight. It operates not only in the restaurant and food & beverages spaces, but 

also boasts clients in the lifestyle, health & wellness, and luxury sectors. 

info@fooddinewine.com  
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