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ROCKET CLUB MEMBERS PARTNER WITH INTERNATIONAL BBQ CHAIN, MIGHTY QUINN’S, FOR THEIR
LIMITED-EDITION LEMONADE, ASTRONADE
Members of the award-winning entrepreneurship, coding, and robotics academy for children, Rocket Club, have
partnered with the international BBQ restaurant chain, Mighty Quinn’s, to sell their limited-edition lemonade,
Astronade.
NEW YORK, NY (October 28, 2020) – Members of the awardwinning entrepreneurship, coding, and robotics academy for
children aged 7-14, Rocket Club, have signed a partnership with
the international BBQ restaurant chain, Mighty Quinn’s, to sell
their limited-edition lemonade, Astronade. Astronade will be
sold exclusively at Mighty Quinn’s New York and New Jersey
locations from November 9, 2020 – November 15, 2020. The
profits from Astronade sales will go to Rocket Club members to
help them grow their business.
Astronade was founded by Rocket Club members Zachary (age
8), Kenji (age 9), Julianne (age 8), Maxfield (age 9) and Mark (age
7), while being mentored by Henry Lihn, an executive at the
prestigious venture capital firm, Metaprop, and instructed by
Rocket Club Team Leader, Steven Ybarra. When tasked to
create a lemonade business, Astronade decided to partner with
an established lemonade company owned by entrepreneur,
John Salvia, who allowed them to private label his product.
They negotiated a deal to rebrand the private lemonade into
Astronade and became the youngest clients of Salvia’s to date.
“The branding especially and all pieces of this project come
from the heart, and that alone makes them incredible
entrepreneurs,” stated Lihn. Ybarra added, “As a former
teacher-turned-software engineer, it's tough to express in
words how impressed I am with the passion, dedication and
ingenuity these kids have shown over the past several months.
Each of them has clearly demonstrated that they’re capable of
achieving anything they put their mind to, and it’s been truly inspiring to watch them shatter the concept of selflimiting beliefs to make their dream of learning how to start and run a successful business a reality by working
together as a team despite facing a struggling economy and 100% remote collaboration due to the pandemic.
The sky's the limit with these young leaders and I have no doubts that their story will go a long way to help
inspire everyone who hears about it.”
Wanting to make sure that their product is sustainable, each Astronade bottle has a QR code that displays an
augmented reality (AR) experience that shows the consumer how they can repurpose the glass bottle to make a
flower vase. While the glass bottles are recyclable, the Astronade founders hope this will inspire people to act
more sustainably.
Astronade is one of 35 teams that are competing in Rocket Club’s lemonade business competition which will be
judged by Netflix Co-Founder Marc Randolph on December 12, 2020. Astronade’s partnership with Mighty
Quinn’s is the largest sale to date from a Rocket Club team; other teams have structured similar deals. Mighty
Quinn’s executive chef Michael Rego stated, "We are very grateful to be part of such an inspiring story, the
guidance and support offered by the Rocket Club to these young entrepreneurs is profound. Mighty Quinn's

hopes to continue our partnership with Rocket Club and offer our support to these youngsters to always follow
their passion."
Astronade can be purchased at Mighty Quinn’s New York and New Jersey locations from November 9, 2020 –
November 15, 2020 with the profits going to the lemonade brand’s founders.
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ABOUT ROCKET CLUB:
Rocket Club is an award-winning entrepreneurship, coding, and robotics academy for kids aged 7-14. Rocket
Club’s virtual curriculum teaches members to develop their own businesses, learn Python coding, and build
robotics. Founded in 2019, Rocket Club began in Hoboken, New Jersey and word spread fast with new
locations popping up in Montclair, NJ, Upper West Side New York, Lower Manhattan, The British International
School of NYC, and a free program in Newark, NJ during the first year of operation. Rocket Club went on to win
the 2019 NJ Tech Council’s Innovation and Education Award, and STEM Leader to Watch Award. Each location
was near capacity when COVID-19 hit the world, in March 2020. Founder Alex Hodara and the Rocket Club
team quickly pivoted to a fully virtual model, providing free education to members through the fall of 2020. In the
process, enrollment soared as parents sought out additional resources for their children who were distance
learning. Hodara has personally pledged over $180,000.00 in scholarships to keep kids enrolled with Rocket
Club, whose parents have been affected financially by COVID-19.
The kids’ stories emerging from Rocket Club over the last two years are inspiring: eight year old Annabelle
honed her craft as a stop motion artist and has gone on to create personalized greeting cards and
advertisements for top brands including Bobbi Brown and Gooseling Scandavian Luxury Blankets, eight year old
Toby launched Redbun Cookies and has sold out nationwide (with 10% of the proceeds benefiting Feeding
America) and the launch of the world’s first robotic lemonade stand (made from legos!) founded by Rocket Club
members was featured in Forbes, with all proceeds donated to St. Jude Children’s Research Hospital and Kode
with Klossy.
ABOUT MIGHTY QUINN’S:
Mighty Quinn’s is the first authentic barbeque experience in a fast-casual setting and winner of the 2013 Zagat
award for best new restaurant in New York. Defining Urban BBQ, its barbeque is the merging of two great
barbeque traditions: Texas and the Carolinas. It brings together the best of both and creates something uniquely
its own. The process begins with the best, all-natural meats and poultry, seasoned with perfect spice blends and
then smoked with wood for many hours until the perfect harmony of smoke, flavor and time emerges. As a
brand, Mighty Quinn’s was first introduced in 2011, when co-founder and Pitmaster Hugh Mangum smoked

brisket and pulled pork out of a mobile smoker hitched to his pickup truck in Williamsburg (Brooklyn). Deciding
to expand beyond the mobile offering, which regularly resulted in a 40-person line that continued to grow until
Mangum ran out of product, Mangum joined forces with his step-brother, Micha Magid, and Micha’s brother-inlaw, Christos Gourmos, to open the first brick and mortar Mighty Quinn’s restaurant in the East Village. Since the
brand’s inception, the three partners have opened 9 corporate-owned locations, a restaurant at Yankee
Stadium, two locations in Madison Square Garden and one international franchised restaurant. Now, with strong
operations and a growing fan base, the brand is excited to push growth forward through franchising.
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